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The space needs and preferences survey made available to individual artists and creatives in 
Shreveport Louisiana and the surrounding region uncovered a moderate need for and interest in 
creative spaces in Downtown Shreveport/Shreveport Common.   The findings indicate sufficient 
need and interest to embark on the development of new creative spaces serving local artists and 
creatives. All of the supporting and detailed information is provided in the Technical Report. 
Recommendations based on findings are explored in the summary below. These documents 
together offer the Shreveport Regional Arts Council and Shreveport Common, its partners and 
local developers, ample information to begin planning the development and implementation of 
new space initiatives. 
 
 
 

DEMAND FOR NEW CREATIVE SPACE 
 
LIVE/WORK 

The Technical Report states that 336 individuals completed the Survey of Artists’ and Creative 
Individuals’ Space Needs and Preferences of which 85 are interested in relocating to live/work 
space in Downtown Shreveport/Shreveport Common. In our experience the threshold for 
market strength requires a minimum threefold redundancy, meaning that we recommend 
identifying at least three interested respondents for each live/work space created. We do not 
anticipate that those who took the survey will necessarily be the same artists who relocate. Rather, 
the results represent a reliable estimate of the number of artists we anticipate will be interested in 
the future.  
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Thirty-four of the artists interested in live/work space in Downtown Shreveport/Shreveport 
Common (40%) reported household incomes that fall at or below 60% of the Area Median 
Income (AMI), a HUD imposed income limit when using affordable housing resources like the 
9% Low Income Housing Tax Credit (LIHTC) to finance a housing or live/work project (see 
Table 9 of the Technical Report). If LIHTC’s are used in Shreveport to help subsidize space for 
low-income artists, a more conservative approach to calculating demand and the number of new 
spaces to create may be appropriate. This approach is particularly relevant in low-population, 
non-urban and/or rural communities, where the artist community has less ebb and flow, or when 
a small percent of interested artists report qualifying incomes. In large, urban or densely 
populated areas that see a significant and consistent in-flow/out-flow of artists, and where the 
artist community is notably deep, Artspace is more confident using the total number of interested 
artists, mostly without regard to income, when calculating the maximum number of new LIHTC-
funded, affordable live/work spaces to build. In such cases, we recognize that the market is likely 
much larger than our surveyed sample and/or there are a greater number of interested low-
income artists which gives us increased confidence in the market.  
 
The 3:1 formula applied to this dataset (without regard to reported income) suggests that up to 
28 new, live/work units in Downtown Shreveport/Shreveport Common are supported by the 
market (85/3). Those 28 units could be marketed to artists with a variety of incomes and as 
described in Table 9 of the Technical Report. A mixed-income artist live/work project would be 
appropriate.  
 
If the new live/work units are to be subsidized with affordable housing resources like Low 
Income Housing Tax Credits, then a developer may want to consider only the number of 
income-qualifying artists when calculating how many spaces to create. 
 
The 3:1 formula suggests that up to 11 new, affordable-housing-funded artist live/work units in 
Downtown Shreveport/Shreveport Common are supported by the market (34/3). Those units 
could be marketed exclusively to artists who income qualify at or below 60% of Area Median 
Income.  
 
PRIVATE STUDIO AND CREATIVE WORK SPACE 
When calculating the demand for ongoing private studio or creative work space, we use the 
number of artists interested only in ongoing private studio or creative work space and not those 
who also express interest in live/work space. Eighty-five (85) respondents are interested only in 
an ongoing private studio or creative work space option in Downtown Shreveport/Shreveport 
Common (see Figure 4 of the Technical Report)  
 
We recommend creating up to 28 private studio or creative work spaces. We arrive at this using a 
3:1 redundancy methodology (85/3). This maximum count will prevent oversaturation of the 
market, in the event live/work space is also created. 
 
If no artist live/work space is created in Downtown Shreveport/Shreveport Common, then the 
maximum threshold could be comfortably raised to represent up to the full 120 artists interested 
in private studio or creative work space. In this event, we recommend that up to 40 private studio 
or creative work spaces be created in Downtown Shreveport/Shreveport Common (120/3). 
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MAKERSPACE/SHARED CREATIVE SPACES AND EQUIPMENT 

Shared creative space was of greatest interest to responding artists (see Figure 2 of the Technical 
Report). Multi-use “Makerspace” is a great example of what a shared creative space model can 
be. Shared creative space can also take the form of a single-use, specialized facility. In both cases, 
a concept must be determined and a business plan that supports sustainable operations be 
developed. The information contained in the Technical Report, including the type of spaces and 
specialized equipment that are of most interest; how artists would prefer to access the 
space/equipment; and, the amount they are willing to pay for access, can be used to start the 
planning process. Detailed information begins on Page 29 of the Technical Report. In general, 
the demand for Shared Creative Space and Specialized Equipment accessible to artists/creatives 
through a membership or other rental arrangement is very strong and we recommend that new 
space be prioritized for development in Downtown Shreveport/Shreveport Common.  
 
We also asked survey respondents specifically about interest in accessing shared performing arts 
spaces.  While the demand for this type of space wasn’t as robust as non-performing arts related 
spaces (taken as a whole) a need does exist and new space could be considered for incorporation 
into a makerspace or other shared facility that is developed in Shreveport/Shreveport Common.  
More information about the types of performing arts spaces in which artists/creatives are 
interested can be found in table 43 of the Technical Report. 
 
The concept for and size of any type of new space would ultimately be at the development team’s discretion. Market 
demand at this level is only one factor in what is a complex real estate development puzzle. More information 
about factors that influence the final number and types of spaces can be found below. 
 
 

LIVE/WORK SPACE:  PLANNING AND DESIGN  
 

 

• UNIT COMPOSITION 
 
The number of bedrooms required by households interested in live/work space trend toward 
one- and two-bedroom units (see Table 16 of the Technical Report). This is in keeping with what 
we often see nationally.  
  
When deciding housing-unit composition the market study findings are important, but there are 
other influencing factors to consider. For example, the site size or layout of the building being 
considered for adaptive reuse; funder priorities; local codes and zoning regulations; and, the 
project’s pro-forma. However, when calculating unit composition based on the results of the 
market study (a good place to start creating project assumptions), a three-fold redundancy 
method can again be employed. This approach results in a maximum of 4 efficiency/studio units, 
8 one-bedroom units, 10 two-bedroom units, 3 three-bedroom units, and 3 four- or larger-
bedroom units (see Table 16 of the Technical Report). Note that this approach assumes a mixed-
income project and does not take into consideration reported household incomes or sizes, what 
artists can pay or whether the interested households qualify for affordable housing. 
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• RENT AND AFFORDABILITY  

 
Table 19 of the Technical Report can be referenced by developers when determining what rents 
would be reasonable to charge tenants, or in the event of ownership, what monthly payment 
households can afford for new live/work space. If affordable housing resources are used by 
developers to help make live/work spaces affordable to interested artists, then federal regulations 
will set rent ceilings. For example, a typical Artspace project uses the 9% or 4% LIHTC program 
as a primary funding source and serves artist households that fall between 30% and 60% of the 
Area Median Income. While the LIHTC program may not be a feasible funding option for a 
project of fewer than 30 units, other locally allocated affordable housing resources like HOME 
may be. In any event, if public subsidy is used, it is important to consider whether the rent 
ceilings (the maximum that can be charged to tenants) are truly affordable to the interested 
artists.  
 
The 2016 HUD published monthly rental rates for Bossier Parish/Shreveport Bossier City for 
those qualifying between 30% of AMI and 60% of AMI are as follows: 
 
-Efficiencies ranging between $312 and $625  
-One-bedrooms ranging between $334 and $669 
-Two-bedrooms ranging between $402 and $804 
-Three-bedrooms ranging between $464 and $928 
-Four-bedrooms ranging between $518 and $1,036.  
 
The majority of interested artists will find these rents fall within the range of what they can pay 
for combined live/work space (see Table 19 of the Technical Report). Some who state an ability 
to pay more than the highest allowable rents under HUD would find these rents very affordable, 
assuming their household income does not exceed the set limits thereby making them ineligible 
for the subsidized space. Note that unit rents are tied to household income, household size and 
bedroom count for the unit. The developer would confirm rents and corresponding household 
income limits for each unit prior to project development.  
 
Regardless of project financing, developers of new live/work space may also want to refer to 
Tables 23 and 24 of the Technical Report when setting rent levels. Here they will find what artists 
are currently paying for housing-only (Table 24). This information can be compared to what 
artists say they can pay for live/work space in the future and to establish some rental-history 
context.  In general, artists who currently rent or own their housing and who pay monthly for the 
space, indicate that what they pay now is consistent with what they say they can pay in the future. 
However, an unusually high number of artists (20% of those interested in relocating) say that 
they neither rent nor own their space, which suggests that they also do not currently pay for their 
housing (Table 23).  It does not mean they have no history of rental payment, but that currently 
they are in a situation in which they are not obligated to pay for space. They may bestudents, live 
with family or friends, in an artist-in-residency program, or in a transitional or without 
permanent-housing situation. This may be a consideration for developers determining the 
number of units to create and the rental rates to set. 
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• PREFERRED LIVE/WORK SPACE ARRANGEMENT 

 
Artists interested in relocating indicate a preference for smaller buildings (19 or fewer live/work 
spaces) and single family home options. While a building that would include 20 or more 
live/work spaces is not ruled out by findings of this study, based on overall demand and the data 
in Table 14 of the Technical Report, we recommend that any new live/work facility concept 
focus on a small-scale project(s). Large-scale project(s) or the integration of artist live/work space 
into a larger affordable housing project is not well supported by the findings. The market findings 
do support an initiative that would offer newly-built or adapted single-family homes. An example 
of a home ownership project for artists is Artspace Green Homes North in Minneapolis 
(http://www.artspace.org/our-places/artspace-green-homes-north) which includes four homes 
designed specifically for artist households.  
 

• WORKSPACE FEATURES WITHIN A LIVE/WORK SPACE  
 

Having true workspace within a residential unit is what sets artist live/work space apart from a 
traditional apartment or loft style unit that may focus on open floorplans, but may not offer the 
finishes and features appropriate for creative uses. Allocating build-out costs toward 
volume/high ceilings, rather than refined finishes is one way to help keep live/work space 
affordable and appropriate for artists and creatives.  Table 11 of the Technical Report highlights 
the most preferred workspace features for those artists interested in relocating.  At a minimum, 
we recommend developers and owners of new live/work space incorporate most of the preferred 
features found in that table. In the event some features are not practicable to incorporate into 
each residential live/work space, offering shared spaces that do, is a strategic solution. For 
example, special ventilation may not be possible in every unit, however a shared studio with 
ventilation appropriate for mildly toxic applications (spray painting for example) may be useful to 
some artists.  Soundproofing is a feature that comes up frequently among artist communities.  
We recommend considering sound attenuation measures be made through design and that a 
soundproof room or room with sound baffling be considered as a shared space amenity. Even 
though it does not rank among the highest preferred shared spaces it may be useful for resident 
artists. 
 

• SHARED BUILDING AMENITIES AND DESIGN FEATURES  
 

The preferences artists have for shared amenities and design features may not align with 
amenities and design elements traditionally considered important in multi-family housing 
projects. Table 12 of the Technical Report highlights what the interested artists consider most 
important.  At a minimum, we recommend developers and owners of new live/work space 
incorporate the most preferred elements.  If shared space like the highly preferred 
gallery/exhibition space is incorporated into a facility, we recommend that the space be designed 
flexibly so that it may occasionally accommodate some of the other less preferred shared creative 
space needs. For example, a gallery/exhibition space could also offer opportunities for 
networking, meetings, teaching,  or rehearsals. 
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• POLICIES FOR RESIDENTS  
 

Establishing management policies that support artists and their families is an important and 
unique element of an artist live/work project and can help ensure a successful community. Table 
13 of the Technical Report provides insight into the types of policies future residents would find 
most appealing. We recommend that property owners, managers and developers of new space 
consider adopting most if not all of the most preferred policies in order to ensure marketability. 
 
 

PRIVATE STUDIO AND WORK-ONLY SPACE:   PLANNING 

AND DESIGN 

 

 

• AFFORDABILITY AND SQUARE FOOTAGE  

 
Table 30 of the Technical Report shows the square footage needs of the artists’ interested in 
ongoing private studio/creative work space, which can be compared to what artists are able to 
pay for that space (Table 33), if rented separately from housing. This information can be used to 
inform the design of new studio space as well to set rents. Whether a new facility that 
incorporates multiple studio spaces under one roof is created, or building owners make existing 
spaces available to artists regardless of location, knowing what artists can afford and how much 
space they need is critical to developing the concept and a sustainable operating budget.  
 
Based on the data in Table 30, if a new studio-only project is developed, we recommend sizing 
the majority of studio spaces at 500 ft.² or less and offering a variety of sizes.  This strategy will 
serve 58% of the interested artists and creatives. Incorporating some larger spaces is also 
supported, but what artists can pay for space on a square footage basis may not be 
commensurate. And, depending on lease terms offered, it may be riskier for a developer or 
building owner who needs to ensure operating costs will be covered in the long-term. Therefore, 
we recommend pre-leasing, collecting letters of interest, or developing a waiting list for studios 
larger than 650 ft.² during the predevelopment phase. One way to accommodate the interest in 
larger units within a multi-studio project, and without a long-term commitment to the size of the 
leasable space, is to design demising walls so that they can be easily adjusted for a new tenant’s 
expanding or retracting needs.  
 
Affordability is important to the majority of these artists, as seventy-two percent (72%) could 
only pay up to $300 a month for their space (not relative to size) in addition to housing costs. 
While there are artists who are willing to pay more, as noted above we do not know how much 
space these artists require. It is possible that those who are willing to pay more require large 
spaces. In general, we recommend the majority of new spaces in a multi-studio project be priced 
at or below $300 a month with an emphasis on spaces renting for less than $200 a month.  Based 
on the data in Tables 30 and 33 we believe many artists will require space that rents for less than 
$1.00 per square foot.  
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*Note that artists who expressed interest in live/work space also responded to the question about 
the size of studio space they require. Based on the data in Table 30, any live/work space 
developed should offer similarly sized working space accommodations.  
 
In a first phase of new development, it would be reasonable to consider up to 10,000 square feet 
of studio/creative work-only space in addition to live/work space in a multi-use or multi-studio 
project or spread out among multiple spaces in Downtown Shreveport/Shreveport Common. 
This would accommodate, for example, 28 new studios at just over 350 square feet each. If 
live/work space is not created, the market could comfortably support even more studio/creative 
work-only space.  
 
 

• PREFERRED STUDIO SPACE ARRANGEMENT  
 

As with those interested in relocating to live/work space, artists interested in studio or creative 
work-only space prefer to be in a building with nineteen or fewer studios (see Table 29 of the 
Technical Report). We recommend any new multi-studio project concept(s) focus on small-scale 
projects, even though the overall demand might indicate that a large-scale project would be a 
reasonable strategy.  Building owners who want to make existing spaces available to artists and 
creative’s, but are not interested in or do not have the space to create new multi-studio facilities, 
will find the data particularly supportive. The findings also show stronger interest in a rental 
rather than ownership model for new studio or creative work-only space, so we do not 
recommend for-sale options as a primary strategy for new studio, creative work-only spaces.  
 

• PREFERRED FEATURES WITHIN THE PRIVATE STUDIO/WORK 

SPACE  
 

Table 31 of the Technical Report describes the features that are most preferred by artists 
interested in private studio-only and creative work space.  In order to command rental rates that 
artists say they can pay and for studio space to be desirable, we highly recommend that new 
studio spaces incorporate, minimally, the most preferred features.  While it may not be feasible 
to, for example, incorporate special ventilation into every new studio space, consideration could 
be given to creating a few new spaces that are outfitted with ventilation or that are adaptable to 
accommodate the necessary equipment. In general, the preferred features reflect the types of art 
disciplines the interested artists and creatives most practice (see Table 26 of the Technical 
Report). The emphasis is not on industrial or “messy” arts, but rather lighter-impact disciplines 
like painting/drawing and graphic arts/design.  
 

• SHARED BUILDING AMENITIES AND DESIGN FEATURES  
 

The artists interested in private studio-only and creative work space share similar preferences for 
shared building amenities and design features, with those who are interested in relocating to 
live/work space (see Table 32 and Table 12). Should a multi-use facility that includes both 
live/work and private studio-only space be created, this overlap offers a developer/building 
owner some efficiency in designing and incorporating shared spaces into the project.  For 
example, both groups most prefer building Wi-Fi, gallery/exhibition space and additional storage.  
Those interested in studio-only space have an additional preference for a business center and 
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networking/meeting/lounge space. Artspace has successfully accommodated the need for a 
business center in its projects by making space and equipment available to residents and renters 
within the management office area. This is a strategy that could be replicated in Shreveport if a 
live/work and/or studio-only project includes a management office on site. Creating flexible 
gallery space that can also be used as “networking/meeting/lounge” space and even the lesser 
preferred, but still important to many, “classroom/teaching space” and “rehearsal” space, is 
recommended.  
 
It may be challenging to incorporate multiple shared-building-amenities, like those preferred by 
the artists, into very small-scale projects (e.g. 2-10 spaces). Even so, we recommend, to the extent 
feasible, that the most preferred shared amenities find a home in buildings offering multiple new 
private studio-only spaces. This will ensure that the studios are as marketable and suitable to the 
creative community as possible.  Flexible use space is a particularly good strategy for 
incorporating shared spaces into small-scale projects.  
  
 

SHARED CREATIVE SPACE & EQUIPMENT/MAKERSPACE 

 
• DEVELOPING A PROJECT CONCEPT  

 
Artists and creatives have expressed very strong interest in accessing shared creative space and 
specialized equipment in Downtown Shreveport/Shreveport Common (see Figure 5 of the 
Technical Report). The spaces of interest to artists and creatives could come online as 
independently run facilities (e.g. a nonprofit or for-profit ceramics studio) or be incorporated into 
a “makerspace” environment that offers both “clean” and “messy” work spaces in a single or 
separate locations.  The next step toward making any space available would be for the Shreveport 
Regional Arts Council, or another interested entity, to develop a project concept, test it and 
create a business plan.  
 
Based on the survey responses, a shared use facility or maker space concept should minimally 
include: gallery space (for sale of work produced in the space), a general purpose fine arts studio, 
a ceramics and/or clay studio/kiln, digital fabrication tools, and computers with design software 
(see the most preferred “shared spaces and specialized equipment” options described in Table 36 
of the Technical Report).  
 
Other spaces and equipment, although not among the most preferred, may also be considered in 
the context of the overall demand, the cost to build and operate, and the amount artists can pay. 
In particular, spaces that are not expensive to incorporate, that can double with other space and 
are not costly to operate should definitely be considered for their added value to the overall 
concept. Examples of this would include classroom/teaching space and an outdoor work area.  
 
If there is interest in providing more complicated or expensive spaces that are not among the 
most preferred, but still of interest to many such as printmaking equipment or a woodworking 
shop/equipment, we suggest incorporating the spaces/equipment as options into the overall 
plan. This plan can then be tested in focus groups, a public meeting or surveying the 219 artists 
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who specifically expressed interest in and requested information about future shared spaces and 
equipment opportunities. 
 

• OPERATING ASSUMPTIONS 

 
Once a preliminary concept based on interest is drafted, determining feasibility is the next step. 
Tables 37-40 of the Technical Report provide information about the type of access artists would 
prefer and what they can pay for that access. There is a preference by the interested artists for an 
arrangement that would allow unlimited access to space. If this model is adopted the unlimited 
access fee should not exceed $100 a month and preferably offer options in the $50-$75 a month 
range.  Hourly and day rates, while not the most preferred model, may offer opportunities to 
make the space available to those who would not need the space on an unlimited basis and who 
are more limited in what they can afford to pay.  
 
Finalizing the details of a membership-based or short-term space rental model will require more 
input than what is available from this study. More needs to be known about the costs to: build 
spaces; acquire and maintain equipment; license software; and generally operate the space and any 
programs. Decisions concerning any related programming such as classes, equipment training, 
etc., will also inform the feasibility and business plan. Once more of this type of information is 
collected, testing the entire concept out with artists and even colleting letters of interest is 
recommended to ensure the space will meet the needs of the community and be sustainably 
operated. The findings of this study should help in laying the foundation for these next steps.  
 
 

SHARED PERFORMING ARTS SPACES & SPECIALIZED 

EQUIPMENT 

  
• DEVELOPING A PROJECT CONCEPT  

 
Table 43 of the Technical Report demonstrates that there is also a need for performing arts-
related spaces. Whether incorporated into a makerspace or other shared use facility that offers 
visual and practical arts support, or developed as stand-alone spaces or provided in a separate 
facility dedicated to performing arts, new performing arts space would be welcomed by artists in 
the community.  Perhaps local building owners or developers would consider incorporating 
flexible-use spaces that could be rented affordably for rehearsals, into their projects. Or if a 
building owner has underutilized space, the study findings offer a new target market to help 
activate their space. As with the “shared creative space and equipment/makerspace” concept 
discussed above, a concept plan, followed by a feasibility testing process and business plan would 
be a next step toward offering the most preferred spaces in Downtown Shreveport/Shreveport 
Common. It is important to carefully determine the feasibility of new space, especially space that 
is costly to build and operate, like the sound booth, film screening room, and theatre/ 
performance space preferred by the interested artists. 
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OTHER CONSIDERATIONS AND THOUGHTS 

 

• Tables 1, 25 and 34 demonstrate that new creative space in Downtown 
Shreveport/Shreveport Common would primarily serve local artists and creatives. New 
space would be an investment in the existing creative community.  

 

• Many of the artists interested in live/work space would use alternative modes of 
transportation (Table 18) if available, in effect reducing their reliance on driving. Locating 
new space within ¼ or ½ mile of a transit stop is recommended. If local vendors or the 
City of Shreveport has or is considering a shared-bike program, these interested artists 
would likely be frequent users. Even so, new artist housing opportunities should provide 
adequate parking options to meet the stated need (Table 17). 

 

• In general, the responding artists, whether interested in live/work space or not, do not 
reflect the diversity quotient for Shreveport per the 2010 census. As outreach continues 
into the community and new space is planned and developed there is likely an 
opportunity to reach greater numbers of artists of diverse ethnic and cultural 
backgrounds. We highly recommend a specific strategy to this end be incorporated into 
any future outreach efforts for new creative space.    
 

• The survey respondents practice in a broad variety of art forms. Among the list of 
disciplines most often practiced are art forms we don’t often see so prominently in similar 
surveys nationally. Film/Video/T.V./Digital/Web-based entertainment-artists interested 
in live/work space is an example. This suggests to us that the Shreveport Regional Arts 
Council (SRAC) conducted strong targeted outreach and may be particularly well 
connected to artists working in some specialized art forms. If this is true, it then also 
suggests that perhaps during future phases of space development, that there is an 
opportunity to reach even more artists who live in the area and who are working in art 
forms less represented in this survey. Ongoing outreach may begin to reveal a deeper arts 
community in need of space.  

 
 

CONCLUSION 

 

The Arts Market Study reveals and describes a particularly strong market need for shared creative 
space and equipment in Downtown Shreveport/Shreveport Common. A makerspace type of 
facility is a great model for fulfilling this need, whether developed independently or in the context 
of a private studio and workspace development or other mixed-use project.  Data in this report 
can be used to begin concept planning and to build early operating assumptions, to be later tested 
and vetted.  While more artists expressed interest in visual art shared space and equipment, 
performing arts spaces were also desired. It is reasonable to focus first on a makerspace 
development, but to the extent that performing arts spaces can also be incorporated into the 
vision or made available elsewhere in the vicinity, they will be welcomed by many artists working 
in performing arts related fields and disciplines.  
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The responding artists and creatives have voiced a moderately strong need for private studio and 
creative work-only space. Bringing new small-scale multi-studio facilities or other configurations 
of private creative work spaces into the area should be a priority along with makerspace. The data 
in this report, including what artists can pay, and their preferred features and amenities should be 
used by local developers and building owners to create new spaces that are appropriate to the 
need and sustainably affordable for the long-term. 
 
While artist live/work space is of interest to fewer artists than shared creative space or private 
studio/work space, there is support for a small-scale project of uniquely designed and managed 
spaces where artists and creatives may live and work in Downtown Shreveport/Shreveport 
Common. A mix of affordability among new units would be a reasonable approach for serving 
the artists whose household incomes qualify them for publicly subsidized housing as well as those 
whose incomes would disqualify them. Regardless of funding source uses, new live/work space 
should be rented (or sold) in accordance with what artists and creatives say they can pay on a 
monthly basis for live/work space. And new spaces should be designed with the preferred 
features, amenities, shared spaces and polices revealed in this study.  
 
Downtown Shreveport/Shreveport Common is clearly an appropriate location for introducing 
new creative spaces to serve the local artist and creative community.  We hope that the data and 
recommendations provided in this report help the Shreveport Regional Arts Council build the 
case for and encourage new artist housing, studio and other creative space development. 
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Introduction 

 
 
Artspace Projects, the nation’s leading non-profit real estate developer for the arts, has been 
contracted to conduct a study of the space needs and preferences of artists, creatives and 
makers living and working in Shreveport, LA, and the surrounding region. The Shreveport 
Regional Arts Council, in partnership with The Educational Foundation of America, JP 
Morgan Chase, and Shreveport Common, Inc. are spearheading and supporting this 
evaluation of the creative community. The results of the study will assist the project partners 
in promoting arts-friendly developments where artists, creatives and makers of all disciplines 
may live and work, create, practice, perform, showcase art and engage with the public in 
Downtown Shreveport/Shreveport Common. 
 
Funding for the study was provided by The Educational Foundation of America and JP 
Morgan Chase. 
 
Data was collected through a survey of artists, creatives and makers located in Shreveport, 
LA, and the surrounding region. Individuals representing a wide range of arts, cultural and 
creative industries were invited to participate. Specific information regarding the survey 
methodology is provided in Appendix A.   
 
Artspace Projects, Inc. and Swan Research and Consulting designed the survey with the 
following objectives: 

 
 

• Quantify the demand for artist live/work space, ongoing private studio and 
creative work space, and the occasional use of creative and performing arts 
spaces accessed through a paid membership or other rental arrangement in 
Downtown Shreveport/Shreveport Common. 

 

• Articulate specific design elements, amenities, equipment, types of space and 
building features that artists and creative individuals prefer or require.  

 

• Describe the artists and creatively involved individuals; their arts and creative 
activities, current living and working arrangements, and their ability to pay for 
new live/work space and studio and creative work space. 

 
 

 
This report provides a summary of the data obtained from those who completed the survey, 
particularly those artists and creative individuals who indicated a potential interest in 
live/work space and/or studio or creative work space. Current residence data for these 
interested survey respondents is provided in Appendix B.   
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Executive Summary 

 
 
336 respondents completed the Shreveport Survey of Artists’ and Creative Individuals’ Space 
Needs and Preferences. The survey findings indicate moderate demand for a variety of living 
and creative working spaces (Figure 1). 

 
85 of the survey respondents (25%) expressed interest in relocating to a live/work space, 
specifically designed for artists, creative individuals, and their families in Downtown 
Shreveport/Shreveport Common (these respondents will be referred to as the “interested 
artists” throughout this report).  

 
120 of the survey respondents (36%) expressed interest in renting or owning private 
studio or creative work space, specifically designed for artists and creative 
individuals, on an 
ongoing basis in 
Downtown Shreveport/ 
Shreveport Common. 85 
of these respondents are 
interested only  in 
ongoing private studio 
or creative work space, 
while 35 also expressed 
interest in live/work 
space. (It is likely that 
the 35 respondents 
interested in both 
live/work space and 
ongoing private studio 
or creative work space 
would choose one of 
these options, but not 
both).  
 
 
181 of the survey respondents (54%) expressed interest in accessing shared creative space 
and specialized equipment, through a paid membership or other rental arrangement 
(Note: these shared creative spaces do not include performing arts spaces). 75 of these 
respondents are only  interested in accessing shared creative space and specialized equipment 
on an occasional basis, while 106 also expressed interest in live/work space, ongoing private 
studio or creative work space, and/or shared performing arts space(s). (For the 106 
respondents interested in both occasional and  other space, it is reasonable to assume that 
they may choose access to occasional studio or creative space and specialized equipment as 
wel l  as  other space(s) in Downtown Shreveport/Shreveport Common). 
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63 of the survey respondents (19%) indicated an interest in accessing shared performing 
arts spaces through a paid membership or other rental arrangement.  14 of these 
artists are only  interested in accessing this type of space, while 49 also expressed interest in 
live/work space, ongoing private studio or creative work space, and/or access to shared 
creative space and specialized equipment. (For the 49 artists interested in access to 
performing arts spaces and  other space, it is reasonable to assume that they may be 
interested in shared performing arts spaces as wel l  as  other space(s) in Downtown 
Shreveport/Shreveport Common).  
 
 

Artists Interested in Relocating to Live/Work Space (85): 
 
! The large majority of interested respondents (92%) currently reside in the 

Shreveport-Bossier area. 
 

! The interested artists participate in a wide range of arts, cultural and creative 
industries. The most common are painting/drawing, Film/Video/Television/ 
Digital/Web-based entertainment production, graphic arts/design, music, 
photography, digital arts, and writing/literary arts. 

 
! One-third are 30 years of age or younger and 53% are 31 – 50 years of age.   

 
! 60% of the interested artists are female.  
 

! 61% have at least a Bachelor’s degree, and 21% have obtained a post-graduate 
degree. A small number of the interested artists (11%) are currently full-time 
students at a college or university. 

 
! 69% of the interested artists are White/Caucasian. Seventeen percent (17%) are 

Black/African American, and 12% describe themselves as multiracial/ 
multiethnic 

 
! 38% of the interested artists reside as single adults.  Most (72%) currently do not 

have children in the home.  
 

! 40% of the interested artists report annual household incomes that fall at or 
below 60% of the area median income for household size (HUD FY2016: 
Shreveport-Bossier City, LA HUD Metro FMR area). 35% of the interested 
artists have household incomes of $25,000 or less per year.  19% have annual 
household incomes greater than $75,000. Many (45%) earn less than ten percent 
of their income from their art or creative work, while 18% earn more than half 
of their income from their art or creative work. 

 

! 86% would be interested in relocating to a building with relatively few (19 or 
less) units, 78% are interested in a single family home, and 67% would accept a 
building with 20 or more live/work spaces. 87% would rent their live/work 
space, and 77% would consider owning their space. 
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! The interested artists require living spaces of varied sizes. 45% would require 

studio or one-bedroom units, while 34% need two bedrooms in their residence. 
 
! Nearly all (93%) require at least one parking space adjacent to their residence, 

and 53% indicate they need 2 or more spaces for parking. 
 

! The interested artists identify high-speed/high bandwidth Internet access, 
abundant natural light, high ceilings, washer/dryer hook-ups, soundproofing, and 
special ventilation as the most important features in their studio or creative work 
space.  

 
! With respect to types of shared amenities and design features, the most 

frequently selected options were building WiFi, a community garden, gallery/ 
exhibition space, a laundry room, and additional storage.   

 

! Policies in the live/work community that are priorities for the interested 
respondents are the ability to conduct business in the space, a pet-friendly 
environment, set hours for noisy activity, and the ability to make alterations to 
the space. 

 
! Live/work units priced in the range of $500 - $800 per month will be practicable 

for 55% of the interested artists. 17% could afford $801 - $1,000, while 14% 
could afford more than $1,000 per month. 

 
 

Artists Interested in Renting or Owning Private Studio or Creative Work Space on an 
Ongoing Basis (120): 
 

! Almost all (93%) of the artists interested in ongoing private studio or creative 
work space currently reside in the Shreveport-Bossier area. 

 

! The most common arts, cultural and creative industries of those interested in 
ongoing private studio or creative work space are painting/drawing and graphic 
arts/design. 

 

! Many (57%) of these interested artists currently do not have space they use 
specifically for their art or creative work. 60% use space within their home for 
their art or creative work, while 26% do not have the space they need for their 
art or creative activities. Only 7% own or rent studio or other creative work 
space outside their home on an ongoing basis.  

 

! The artists interested in ongoing private studio or creative work space   selected 
building WiFi, gallery/exhibition space, additional storage, a business center, and 
a networking/meeting/lounge space as the most desirable types of shared 
amenities and design features. 
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Artists Interested in Access to Shared Creative Space and Specialized Equipment 
Through a Paid Membership or Other Rental Arrangement (181): 

 

! Consistent with other types of space, almost all of these interested respondents 
currently reside in the Shreveport-Bossier area. 
 

! These artists represent a wide range of arts, cultural and creative industries. The 
most common are painting/drawing, digital arts, film/video/television/digital/ 
web-based entertainment production, and mixed media. 

 
!  The types of shared spaces and equipment of greatest importance to 

respondents interested in access to shared creative space and specialized 
equipment are a gallery for sale of work produced in the space, a general purpose 
fine arts studio, a ceramics and/or clay studio/ kiln, digital fabrication tools, and 
computers with design software. 

 
! The large majority (78%) of these respondents would be interested in monthly 

unlimited access to the creative spaces or equipment.  46% expressed interest in 
a day-use pass arrangement. 

 
 
Artists Interested in Access to Shared Performing Arts Spaces Through a Paid 
Membership or Other Rental Arrangement (63): 

 

! Most (78%) of the artists interested in access to shared performing arts 
spaces through a membership or other rental arrangement are also interested 
in one or more other types of space. 

 

! The most common arts, cultural and creative industries of those interested in 
accessing shared performing arts spaces are theater arts, music, film/video/ 
television/digital/web-based entertainment production, and performance art. 

 

! The types of performing arts spaces and specialized equipment that would be 
most important to these respondents to access through a membership or 
other rental arrangement are rehearsal space, a sound booth, a film screening 
room, and theater/performance space (formal seating/permanent stage). 
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Figure 2:  Interest in All Types of  Space 

Summary of Survey Results – Space Needs and Preferences 

 
 

The 336 respondents who completed the Shreveport Survey of Artists’ and Creative 
Individuals’ Space Needs and Preferences were asked four key questions: 
 

! Would you re locate to l ive/work space spec i f i ca l ly des igned for art i s t s , creat ive
indiv iduals ,  and their  famil i es  in Downtown Shreveport/Shreveport  Common? 

 

! Would you rent  or own private  s tudio or creat ive  work space ,  spec i f i ca l ly  
des igned for  art i s t s  and creat ive  individuals ,  on an ongoing basis  in Downtown 
Shreveport/Shreveport  Common? 

 

! Would you access  shared creat ive  space and spec ia l ized equipment through a 
paid membership or other rental  arrangement (e .g . ,  makerspace ,  c eramics s tudio ,  
3D printer ,  c lassrooms,  e t c . )  in Downtown Shreveport/Shreveport  Common? 

 

! Would you access  shared per forming arts  spaces  through a paid membership or 
other rental  arrangement (e .g . ,  rehearsal  space ,  theater ,  recording s tudio ,  e t c . )  in 
Downtown Shreveport/Shreveport  Common? 

 
The largest number of respondents (54%) indicated interest in accessing shared creative 
space and specialized equipment through a membership or rental arrangement. Thirty-six 
percent (36%) expressed interest in renting or owning private studio or creative work space 
on an ongoing basis, one-quarter are interested in relocating to live/work space, and 19% in 
accessing shared performing arts spaces through a membership or other rental arrangement 
(Figure 2). (Note: There is overlap among these groups – that is, a respondent could indicate 
interest in one or more types of space). 
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RELOCATION TO A LIVE/WORK COMMUNITY:  INTERESTED ARTISTS 
 
 
Eighty-five (85) of the survey respondents (25%) expressed interest in relocating to a 
potential live/work community in Downtown Shreveport/Shreveport Common (Figure 3). 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The large majority of the interested artists (92%) currently reside in the Shreveport-Bossier 
area (Table 1). (Detailed current residence data is provided in Appendix B).   
 

Table 1:  Shreveport-Bossier Area Residence 
 

Ever Lived in the Shreveport-Bossier Area? 
“yes” responses 
        #        % 

I currently live in the Shreveport-Bossier area 78 91.8 

Yes, but not currently 4 4.7 

No 3 3.5 

Total 85 100.0 
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The interested artists participate in a wide range of arts, cultural and creative industries 
(Table 2). The most common are painting/drawing, Film/Video/Television/Digital/Web-
based entertainment production, graphic arts/design, music, photography, digital arts, and 
writing/literary arts (Additional arts, cultural and creative industries identified by the 
interested artists are provided in Appendix C). 
 

Table 2:  Arts, Cultural and Creative Industries 

 
Arts, Cultural and Creative Industries * 

“yes” responses total responses 

# % # % 

Painting/Drawing 21 24.7 109 32.4 

Film/Video/Television/Digital/Web-based 

entertainment production 
20 23.5 62 18.5 

Graphic arts/design 18 21.2 54 16.1 

Music (vocal/instrumental/recording/composition) 16 18.8 48 14.3 

Photography 16 18.8 60 17.9 

Digital arts (computer/multimedia/new media, etc.) 15 17.6 55 16.4 

Writing/Literary arts 15 17.6 52 15.5 

Mixed media 12 14.1 52 15.5 

Art gallery/Exhibition space/Curatorial 11 12.9 48 14.3 

Crafts/Fine crafts 11 12.9 47 14.0 

Theater arts (acting, directing, production, etc.) 11 12.9 34 10.1 

Arts education/instruction 10 11.8 49 14.6 

Jewelry design/fabrication 10 11.8 28 8.3 

Sculpture 8 9.4 23 6.8 

Arts administration/Arts advocacy 6 7.1 23 6.8 

Fire arts (ceramics, glass, metalworking/  

   metalsmithing) 
6 7.1 26 7.7 

Murals/Street art 5 5.9 18 5.4 
    *Respondents may have selected multiple industries; table includes options selected by at least 5% of interested artists. 

 
 
Sixty percent (60%) of the interested artists are female (Table 3).  
 

Table 3:  Gender 
 
Gender 

“yes” responses total responses 
           #        % #     % 

Female 51 60.0 205 61.0 

Male 31 36.5 117 34.8 

Transgender/Transsexual/Genderqueer 1 1.2 3 0.9 

Prefer not to answer/Not answered 2 2.4 11 3.3 

Total 85 *100.1 336 100.0 
      *Does not equal 100.0% due to rounding. 
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One third of the interested artists are 30 years of age or younger and 53% are 31 – 50 years 
old (Table 4).  

 
Table 4:  Age 

 
Age 

“yes” responses total responses 

#        % #        % 

20 years and younger 3 3.5 5 1.5 

21 – 30 years 25 29.4 84 25.0 

31 – 40 years 35 41.2 89 26.5 

41 – 50 years 10 11.8 56 16.7 

51 – 60 years 8 9.4 62 18.5 

61 – 70 years 2 2.4 32 9.5 

Over 70 years 2 2.4 8 2.4 

Total 85 *100.1 336 *100.1 

   *Does not equal 100.0% due to rounding. 

 
 
Sixty-nine percent (69%) of the interested artists are White/Caucasian. Seventeen percent 
(17%) are Black/African American, and 12% describe themselves as multiracial/multiethnic 
(Table 5).  
 

Table 5:  Ethnicity 
 

Ethnicity 

“yes” responses total responses 

# % # % 

Multiracial/Multiethnic 10 11.8 24 7.1 

Black/African American 14 16.5 42 12.5 

Hispanic/Latino 1 1.2 5 1.5 

Asian/Pacific Islander 0 0.0 2 0.6 

White/Caucasian 59 69.4 255 75.9 

Prefer not to answer/Not answered 1 1.2 8 2.4 

Total 85 *100.1 336 100.0 
 *Does not equal 100.0% due to rounding. 
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Sixty-one percent (61%) have at least a Bachelor’s degree.  Twenty-one percent (21%) have 
obtained a post-graduate degree and 34% have completed some college course work or 
obtained a 2-year degree (Table 6). 
 

Table 6:  Education 
 “yes” responses total responses 

Highest Level of Education # % # % 

Some high school course work 0 0.0 2 0.6 

High School/GED 4 4.7 18 5.4 

Some college course work or 2-year degree 29 34.1 96 28.6 

Bachelor’s degree 26 30.6 105 31.3 

Some post-graduate work 8 9.4 36 10.7 

Post-graduate degree 18 21.2 79 23.5 

Total 85 100.0 336 *100.1 
  *Does not equal 100.0% due to rounding. 
 
 
Eleven percent (11%) are currently full-time students at a college or university (Table 7).  
 

Table 7:  Student Status 

 “yes” responses total responses 

Full-time Student at a College or University?              #             %         #           % 

Yes 9 10.6 18 5.4 

No 76 89.4 318 94.6 

Total 85 100.0 336 100.0 
 
 
The 9 interested artists who identified themselves as full-time students at a college or 
university were asked if this opportunity would influence whether they remain in or move to 
Shreveport after graduation.  The majority indicated that it would (Table 8).   
 
 

Table 8:  Influence Remaining in/Moving to Shreveport after Graduation 

 
“yes” responses 

(9) 
total responses 

(18) 
Influence Remaining in/Moving to Area              #             %         #           % 

Yes 8 88.9 12 66.7 

No 1 11.1 1 5.6 

Unsure 0 0.0 5 27.8 

Total 9 100.0 18 *100.1 
  *Does not equal 100.0% due to rounding. 
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Table 9 contains information regarding the annual household incomes of the interested 
artists by household size. The shaded area denotes the number of interested artists who fall 
at or below sixty percent of the median income for the area encompassing the city of 
Shreveport. Forty percent (40%) of the interested artists report annual household incomes 
that fall at or below 60% of the area median income for household size (HUD FY2016: 
Shreveport-Bossier City, LA HUD Metro FMR area). Thirty-five percent (35%) of the 
interested artists have household incomes of $25,000 or less per year.  Nineteen percent 
(19%) have annual household incomes greater than $75,000. 
 
 
 

Table 9:  Income by Household Size (# of Interested Artists)* 
 --------------------------------Household Size-------------------------------- 

Annual Household Income 1 2 3 4 5 or more Total 

       
Under $10,000 1 3 2 0 0 6 

$10,000 - $15,000 3 5 2 0 0 10 

$15,001 - $20,000 3 3 0 0 0 6 

$20,001 - $25,000 2 2 2 1 1 8 

$25,001 - $30,000 1 0 0 1 0 2 

$30,001 - $35,000 2 1 1 0 2 6 

$35,001 - $40,000 5 2 0 0 1 8 

$40,001 - $45,000 0 1 0 0 0 1 

$45,001 - $50,000 3 0 0 1 0 4 

$50,001 - $55,000 0 4 0 0 0 4 

$55,001 - $60,000 1 2 0 0 0 3 

$60,001 - $65,000 2 0 0 0 0 2 

$65,001 - $75,000 2 2 0 1 1 6 

$75,001 - $85,000 1 0 1 0 2 4 

$85,001 - $100,000 1 2 1 3 1 8 

Over $100,000 0 1 0 2 1 4 

Prefer Not to Answer 2 0 0 1 0 3 

Total 29 28 9 10 9 85 
*Shaded area denotes incomes at or below 60% of the area median income.  The FY2016 median income for a household of 4 is $59,500. 

 
  



Survey of Artists – Shreveport, LA 

 

- 12 - 

 

 
Forty-five percent (45%) of the interested artists currently earn less than ten percent of their 
income from their art or creative work (Table 10).  Eighteen percent (18%) earn more than 
half of their income from their art or creative work.   
 
 

Table 10: Percentage of Income from Art or Creative Work 

 
% of Income from Art/Creative Work 

“yes” responses total responses 

          #      %         #       % 

Less than 10% 38 44.7 179 53.3 

10% - 25% 19 22.4 60 17.9 

26% - 50% 13 15.3 36 10.7 

51% - 75% 3 3.5 9 2.7 

76% - 100% 12 14.1 52 15.5 

Total 85 100.0 336 *100.1 
   *Does not equal 100.0% due to rounding. 
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Relocation to a Live/Work Community:  Needs and Preferences for Live 
and Work Space 
 
  
The data provided in this section summarizes the interested artists’ responses to questions 
regarding their preferences and needs for new live/work space. 
 
 
The interested artists were asked to select, from a list provided, up to four features that 
would be most important for their art or creative work in their live/work space. The features 
selected most often include high-speed/high bandwidth Internet access, abundant natural 
light, high ceilings, washer/dryer hook-ups, soundproofing, and special ventilation (Table 
11). (Additional important work space features identified by the interested artists are 
provided in Appendix C). 
 

Table 11:  Preferred Workspace Features 
 
Features* 

“yes” responses 
# % 

Internet access (high-speed/high bandwidth for large files/graphics use) 70 82.4 

Abundant natural light 56 65.9 

High ceilings (over 8 feet) 40 47.1 

Washer/Dryer hook-ups 34 40.0 

Soundproofing 28 32.9 

Special ventilation 19 22.4 

Storefront/Direct street access for retail sales 16 18.8 

Utility sinks with traps 8 9.4 

Special electrical wiring 7 8.2 

High-load bearing floors 5 5.9 
     *Respondents may have selected multiple features; table includes options selected by at least 5% of interested artists. 
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The interested artists were also asked to identify up to five types of amenities and design 
features they would consider sharing with other artists in the live/work community (Table 
12). Nearly three-quarters (73%) desire building WiFi. Other shared amenities and design 
features selected most often were a community garden, gallery/exhibition space, a laundry 
room, and additional storage.  (Additional preferred shared amenities and design features 
identified by the interested artists are provided in Appendix C). 
 
 
Table 12:  Preferred Shared Amenities and Design Features in a Live/Work Facility 

 
Amenity/Design Features* 

“yes” responses 
# % 

Building WiFi 62 72.9 

Community garden (ground or rooftop) 29 34.1 

Gallery/Exhibition space 29 34.1 

Laundry room (no laundry hook-up in living space) 28 32.9 

Additional storage 27 31.8 

Fitness room 24 28.2 

Networking/Meeting/Lounge space 23 27.1 

Bicycle parking (indoors/secure) 22 25.9 

Outdoor work area 22 25.9 

Sound proof practice room 21 24.7 

Oversized doors/Freight elevator/Wide hallways 20 23.5 

Business center: (copier, fax, scanner, postage meter, etc.) 17 20.0 

Classroom(s)/Teaching space 16 18.8 

Sustainable design 14 16.5 

Rehearsal space (dance, theater, performance art, etc.) 13 15.3 

Utility sinks with traps 13 15.3 
     *Respondents may have selected multiple types of amenities/design features; table includes options selected by at least 5% of    
       interested artists. 
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The interested artists were asked to identify up to three policies in the live/work community 
that would be important to them (Table 13). Over half (55%) identified as important the 
ability to conduct business in the space, 53% want a pet-friendly environment, 49% feel it 
important to have set hours for noise activity, and 41% would like the option of making 
space alterations. (Additional preferred policies identified by the interested artists are 
provided in Appendix C). 
 

Table 13:  Preferred Policies in a Live/Work Facility 
 
Policies* 

“yes” responses 
# % 

Ability to conduct business in the space (e.g.) teaching/demonstrations, 

open studio hours, etc.) 
47 55.3 

Pet friendly 45 52.9 

Set hours for noisy activity (music practice, electric tools, etc.) and for quiet 42 49.4 

Space alterations allowed (e.g. painting walls, changing fixtures, adding  

   sound baffling, etc.) 
35 41.2 

Ability to hang/display art work in the common areas 25 29.4 

Support for tenant-formed committees (e.g.) events, promotion, dispute  

   resolution, tenant selection, etc.) 
22 25.9 

Open studio tour events allowed 18 21.2 
*Respondents may have selected multiple policies. 

 
 
When asked about their preferences regarding the structure of the live/work units, 86% of 
the interested artists indicated they would consider a building with relatively few live/work 
spaces (19 or less), 78% would consider a single family home, and 67% would be interested 
in a larger building with 20 or more live/work spaces (Table 14).  

 
Table 14:  Preferred Types of Live/Work Space 

Type of Live/Work Space* 

“yes” responses 

# % 

Building with few artist live and work spaces (19 or less) 73 85.9 

Single family home 66 77.6 

Building with many artist live and work spaces (20 or more) 57 67.1 
*Respondents may have selected more than one type of live/work space. 
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When asked about their preferences regarding ownership or rental arrangements, 87% of the 
interested artists indicated they would accept a traditional rental arrangement, and 77% 
would be interested in owning their new space (Table 15).  

 
Table 15:  Live/Work Ownership and Rental Arrangements 

Rental/Ownership Arrangement* 

“yes” responses 

# % 

Renting live/work space 74 87.1 

Owning live/work space 65 76.5 
*Respondents may have selected both rent and own. 

 
 
Forty-five percent (45%) would require studio or one-bedroom units and 34% require 2 
bedrooms (Table 16).  
 

Table 16:  Bedrooms Needed x Household Size 

 
 
# of Bedrooms Required  

-------------------Size of Household-------------- Total 

One Two Three 
4 or 

more 
      #      % 

None (Studio/Efficiency) 5 4 2 2 13 15.3 

One 15 8 1 1 25 29.4 

Two 8 13 5 3 29 34.1 

Three 1 3 1 5 10 11.8 

Four or more 0 0 0 8 8 9.4 

Total 29 28 9 19 85 100.0 
 
 
The large majority of interested artists (93%) require at least one parking space adjacent to 
their residence (Table 17). Fifty-three percent (53%) of the interested artists need two or 
more spaces for parking.  
 

Table 17: Parking Spaces 

Number of Parking Spaces Needed 

“yes” responses” 

             #              % 

None 6 7.1 

One 34 40.0 

Two 40 47.1 

Three or more 5 5.9 

Total 85 *100.1 
        *Does not equal 100.0% due to rounding. 
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The interested artists were asked which shared transportation options they would use on a 
frequent or regular basis to reduce their reliance on driving (Table 18). Over half would use 
public transportation systems (57%) or carpooling (51%), and 46% would use a bike sharing 
service. 
 

Table 18:  Alternative Transportation 

Transportation Options* 

       “yes”  responses 

# % 

Public transportation systems (e.g. bus, etc.) 48 56.5 

Carpooling 43 50.6 

Bike sharing 39 45.9 

Rideshare/Taxi 26 30.6 

Car sharing 25 29.4 

None of the above 15 17.6 
         *Respondents may have selected multiple transportation options. 

 
 
 
Table 19 contains information regarding the maximum amount the interested artists could 
pay monthly in combined housing and work space costs by size of space needed (number of 
bedrooms required). The majority (69%) could afford $800 or less per month for combined 
live/work space.  

 
Table 19:  Affordable Housing and Work Space Costs 

 
 
Combined Live/Work Space 
Maximum Monthly Amount 
(excluding utilities) 

-------------Number of Bedrooms Needed------------- Total 

None 
(Studio/ 

Efficiency) 
One Two Three 

4 or 
more 

# % 

$400 7 2 2 0 1  12 14.1 

$500 -  $600 4 9 6 0 3 22 25.9 

$700 - $800 1 8 12 4 0 25 29.4 

$900 - $1,000 1 4 5 3 1 14 16.5 

$1,100 - $1,500 0 2 3 2 2 9 10.6 

Over $1,500 0 0 1 1 1 3 3.5 

Total 13 25 29 10 8 85 100.0 
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Relocation to a Live/Work Community:  Current Studio/Work Space 
 
 
When asked about their current studio or creative work space, most of the interested artists 
(61%) indicated that they currently do not have space they use specifically for their art or 
creative work (Table 20).   
 

Table 20:  Current Studio/Creative Work Space 
 
Have space used only for art or creative work? 

“yes” responses 
          #       % 

Yes 33 38.8 

No 52 61.2 

Total 85 100.0 
 
 
 
 
The artists were asked about their current art or creative work space arrangement (Table 21). 
Approximately half of the interested artists (52%) use space within their home for their art 
or creative work, while 27% indicate they don’t have the space they need for their creative 
pursuits.  A very small number (4%) rent or own space outside their home on an ongoing 
basis for their art or creative work. 
 

Table 21:  Current Art or Creative Work Space Arrangements 
 
Art or Creative Work Space Arrangements 

“yes” responses 
       #      % 

I have space within my home that I use for my art or creative work 44 51.8 

I don’t have the space I need for my art or creative work 23 27.1 

My work does not require designated space 7 8.2 

My work space is provided free of charge (e.g., member of dance troupe, 

university student, etc.) 
6 7.1 

I rent or own studio or other creative work space outside my home on 

an ongoing basis 
3 3.5 

I rent or own studio or other creative work space outside my home on 

an occasional or as needed basis 
2 2.4 

Total 85 *100.1 

                      *Does not equal 100.0% due to rounding, 
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Relocation to a Live/Work Community:  Current Living Arrangements 
 
 

The artists were asked to respond to questions regarding their current living arrangements.  
 

 
Thirty-eight percent (38%) of the interested artists do not live with other adults (Table 22).  
The majority (72%) do not have children residing with them in their home.   
 

Table 22:  Current Household Composition 
 

Number of Adults 
“yes” responses 

     #   % 

One - I am the only adult 32 37.6 

Two 36 42.4 

Three or more 17 20.0 
Number of Children (under 18)      #   % 

None 61 71.8 

One 9 10.6 

Two 11 12.9 

Three or more 4 4.7 

Total 85 100.0 
             

 
 
 
Approximately half (51%) of the interested artists currently rent or lease their living space, 
while 29% own their residence (Table 23). Twenty percent (20%) do not rent/lease or own 
the space in which they live (may live with others, reside at a college or university, etc.). 
 

Table 23:  Current Home Rental/Lease vs. Ownership 
 
Rent/Lease vs. Own 

“yes” responses 
        #     % 

Rent/Lease 43 50.6 

Own 25 29.4 

Do not rent/lease or own 17 20.0 

Total 85 100.0 
             
 

 
 
 
 
 



Survey of Artists – Shreveport, LA 

 
- 20 - 

 

 
Of the 68 interested artists who rent/lease or own their living space, 43% currently pay $601 
- $1,000 per month for their housing. Nineteen percent (19%) pay $401 - $600 per month, 
and 16% pay more than $1,200 each month for their housing (Table 24).  
 

Table 24: Current Housing Costs 

 
Monthly Housing Costs (excluding utilities) 

   “yes” responses 
(68) 

            #         % 

$0 2 2.9 

$1 - $400 9 13.2 

$401 - $600 13 19.1 

$601 - $800 16 23.5 

$801 - $1,000 13 19.1 

$1,001 - $1,200 4 5.9 

$1,201 - $1,400 5 7.4 

$1,400 - $1,600 2 2.9 

$1,601 - $2,000 4 5.9 

Over $2,000 0 0.0 

Total 68 *99.9 
            *Does not equal 100.0% due to rounding. 
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No 
64% 

Yes - private 
studio only 

25% 
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work & private 
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Figure 4:  Would you rent or own private studio or creative 
work space on an ongoing basis in Downtown Shreveport/

Shreveport Common? 

 
 

ONGOING PRIVATE STUDIO AND CREATIVE WORK  SPACE 

 
 
One-hundred twenty (120) of the survey respondents (36%) indicated an interest in renting 
or owning private studio or creative work space, specifically designed for artists and creative 
individuals, on an ongoing basis in Downtown Shreveport/Shreveport Common (Figure 4). 
Of the artists interested in ongoing private studio or creative work space, 85 are only  
interested in private studio or creative work space, while 35 expressed interested in both  
private studio or creative work space and potential live/work space. (As noted previously, 
for the 35 artists interested in both live/work space and ongoing private studio/creative 
work space, it is reasonable to assume they would choose e i ther  private studio/creative work 
space or  live/work space, but not both.) 
 

 
 

 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The following tables provide information for all artists who indicated an interest in ongoing 
private studio or creative work space (120) as well as for the subset of artists interested only  
in ongoing private studio or creative work space (85). The data for those artists interested 
only in ongoing private studio or creative work space are highlighted in these tables. 
 
 
 



Survey of Artists – Shreveport, LA 

 

- 22 - 

 

 
 
 
Almost all (93%) of the artists interested in ongoing private studio or creative work space 
currently reside in the Shreveport-Bossier area (Table 25). (Detailed current residence data is 
provided in Appendix B).   
 
 

Table 25:  Shreveport-Bossier Area Residence 

                                                                  
 

Ever Lived in the Shreveport-Bossier 
Area? 

        Studio Only 
      All Interested in      

      Studio Space 

        “yes” responses         “yes” responses 

             #           %             #            % 

I currently live in the Shreveport-Bossier 

Area 
79 92.9 111 92.5 

Yes, but not currently 3 3.5 4 3.3 

No 3 3.5 5 4.2 

Total 85 *99.9 120 100.0 
*Does not equal 100.0% due to rounding. 
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The most common arts, cultural and creative industries of those interested in ongoing 
private studio or creative work space are painting/drawing and graphic arts/design (Table 
26). (Additional arts, cultural and creative industries are provided in Appendix C). 
 

Table 26:  Arts, Cultural and Creative Industries 

 Studio Only 
All Interested in 

Studio Space 

   “yes” responses “yes” responses 

Arts, Cultural and Creative Industries* # % # % 

Painting/Drawing 41 48.2 47 39.2 

Graphic arts/design 13 15.3 24 20.0 

Photography 12 14.1 21 17.5 

Film/Video/Television/Digital/Web-based 

entertainment production 
11 12.9 20 16.7 

Art gallery/Exhibition space/Curatorial 15 17.6 19 15.8 

Arts education/instruction 13 15.3 18 15.0 

Writing/Literary arts 11 12.9 18 15.0 

Crafts/Fine crafts 13 15.3 17 14.2 

Digital arts (computer/multimedia/new media, etc.) 10 11.8 16 13.3 

Mixed media 12 14.1 15 12.5 

Music (vocal/instrumental/recording/composition) 7 8.2 14 11.7 

Fiber/Textile arts/Fashion/Costume design 11 12.9 13 10.8 

Theater arts (acting, directing, production, etc.) 7 8.2 13 10.8 

Book arts/Illustration 10 11.8 12 10.0 

Fire arts (ceramics, glass, metalworking/   

   metalsmithing) 
7 8.2 11 9.2 

Jewelry design/fabrication 5 5.9 10 8.3 

Woodworking 8 9.4 10 8.3 

Performance art 5 5.9 8 6.7 

Interior design 6 7.1 7 5.8 

Sculpture 4 4.7 7 5.8 

Murals/Street art 5 5.9 6 5.0 

Printmaking 5 5.9 6 5.0 
 *Respondents may have selected multiple industries; table includes options selected by at least 5% of interested artists. 
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Ongoing Private Studio & Creative Work Space:  Current Space Arrangements 
 
 
The majority of the interested artists (57%) currently do not have space they use specifically 
for their art or creative work (Table 27). 
 
 

Table 27:  Current Art or Creative Work Space 

 
 
 
Have space used only for art/creative work? 

Studio Only 
All Interested in 

 Studio Space 
“yes” responses   “yes” responses 

         #        %           #         % 

Yes 40 47.1 52 43.3 

No 45 52.9 68 56.7 

Total 85 100.0 120 100.0 
 
 
 
Most (60%) of the artists interested in ongoing private studio or creative work space use 
space within their home for their art or creative work and 26% report that they do not have 
the space they need for their art or creative activities (Table 28). Seven percent (7%) 
currently rent or own studio or other creative work space outside their home on an ongoing 
basis. 
 

Table 28:  Current Art or Creative Work Space Arrangements 

Art or Creative Work Space Arrangements 

     Studio Only 
 All Interested in 
    Studio Space 

   “yes” responses    “yes” responses 

   #                   %           #         % 

I have space within my home that I use for my art or creative 

work 
55 64.7 72 60.0 

I don’t have the space I need for my art or creative work 18 21.2 31 25.8 

I rent or own studio or other creative work space outside my 

home on an ongoing basis 
7 8.2 8 6.7 

My work space is provided free of charge (e.g., member of 

dance troupe, university student, etc.) 
3 3.5 5 4.2 

I rent or own studio or other creative work space outside my 

home on an occasional or as needed basis 
2 2.4 3 2.5 

My work does not require designate space 0 0.0 1 0.8 

Total 85 100.0 120 100.0 
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Ongoing Private Studio and Creative Work Space:  Needs and Preferences 
 
 

When asked about their preferences regarding ownership or rental arrangements and size of 
the facility, 93% of the interested artists indicated they would accept a traditional rental 
arrangement, and 68% would consider ownership (Table 29). Eighty-five percent (85%) 
would consider a building with 19 or less artist studio and work spaces and 64% would 
consider a building with 20 or more artist studio and work spaces.  

 
Table 29:  Preferred Private Studio and Creative Work Space Arrangements 

 
 

 
Type of Studio/Creative Workspace Arrangement* 

      Studio Only 
  All Interested in 
    Studio Space 

 “yes” responses yes” responses 
              

# % 
              

# 
            

% 

Building with few artist studio and work spaces (19 or less)* 74 87.1 102 85.0 

Building with many artist studio and work spaces (20 or more)* 54 63.5 77 64.2 

Space that I rent* 79 92.9 111 92.5 

Space that I own* 55 64.7 81 67.5 

*Respondents may have selected more than one type of arrangement. 

 
 
Many (40%) of the artists interested in ongoing private studio or creative work space need 
studio/work spaces of 350 square feet or less, while 17% want large spaces of more than 800 
square feet (Table 30). 
 

Table 30:  Space Requirements for Ongoing Private Studio or Creative Work Space 

 
 
 

Minimum Square Footage 

        Studio Only 
     All Interested in 

     Studio Space 
          “yes” responses      “yes” responses 

              #           %               #             % 

Under 200 sq. feet 13 15.3 15 12.5 

200 - 350 sq. feet 25 29.4 33 27.5 

351 - 500 sq. feet 16 18.8 21 17.5 

501 - 650 sq. feet 10 11.8 15 12.5 

651 - 800 sq. feet 4 4.7 9 7.5 

801 - 1,000 sq. feet 6 7.1 9 7.5 

1,001 - 1,500 sq. feet 1 1.2 3 2.5 

1,501 - 2,000 sq. feet 4 4.7 5 4.2 

More than 2,000 sq. feet 2 2.4 3 2.5 

Don’t know 4 4.7 7 5.8 

Total 85 *100.1 120 100.0 
  *Does not equal 100.0% due to rounding.  
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The interested artists were asked to identify up to four features most desirable to them in a 
new studio or creative work space. The most popular were high-speed/high bandwidth 
Internet access, abundant natural light, high ceilings, storefront/direct street access for retail 
sales, special ventilation, and soundproofing (Table 31). (Additional important studio/ 
creative space features are provided in Appendix C). 
 

Table 31:  Preferred Private Studio and Creative Workspace Features 

 Studio Only 
All Interested in 

 Studio Space 

       “yes” responses  “yes” responses 

Features* # % # % 

Internet access (high-speed/high bandwidth for 

large files/graphics use) 
61 71.8 88 73.3 

Abundant natural light 58 68.2 80 66.7 

High ceilings (over 8 feet) 40 47.1 61 50.8 

Storefront/Direct street access for retail sales 34 40.0 45 37.5 

Special ventilation 26 30.6 37 30.8 

Soundproofing 19 22.4 33 27.5 

Special electrical wiring 10 11.8 18 15.0 

Washer/Dryer hook-ups 9 10.6 17 14.2 

Special plumbing 9 10.6 10 8.3 

High-load bearing floors 6 7.1 9 7.5 

Floor drains 6 7.1 6 5.0 
*Respondents may have selected multiple features; table includes options selected by at least 5% of interested artists. 
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The interested artists were also asked to identify up to four types of shared amenities and 
design features that would be most important to them in the building where they have 
private studio/creative work space (Table 32). The most preferred types of amenities and 
design features were building WiFi, gallery/exhibition space, additional storage, a business 
center, and a networking/meeting/lounge space. (Additional preferred shared amenities and 
design features identified by the interested artists are provided in Appendix C). 
 

Table 32:  Preferred Shared Amenities and Design Features  
for Ongoing Studio/ Creative Space Rental 

 
 
 
Type of Amenity/Design Feature* 

Studio Only 
All Interested in 

Studio Space 

“yes” responses “yes” responses 

# % # % 

Building WiFi 62 72.9 85 70.8 

Gallery/Exhibition space 44 51.8 54 45.0 

Additional Storage 34 40.0 44 36.7 

Business center (copier, fax, scanner, postage meter, etc.) 29 34.1 37 30.8 

Networking/Meeting/Lounge space 22 25.9 32 26.7 

Classroom(s)/Teaching space 15 17.6 26 21.7 

Outdoor work area 20 23.5 26 21.7 

Community garden (ground or rooftop) 12 14.1 25 20.8 

Sustainable design 16 18.8 22 18.3 

Oversized doors/Freight elevator/Wide hallways 12 14.1 20 16.7 

Rehearsal space (dance, theater, performance art, etc.) 9 10.6 16 13.3 

Sound proof practice room 8 9.4 16 13.3 

Conference room 8 9.4 12 10.0 

Bicycle Parking (indoors/secure) 4 4.7 9 7.5 

Loading dock 4 4.7 7 5.8 
 *Respondents may have selected multiple types of space/amenities; table includes options selected by at least 5% of interested artists. 

 
 

  



Survey of Artists – Shreveport, LA 

 

- 28 - 

 

 
 
Fifty-six percent (56%) of the artists interested in ongoing private studio or creative work 
space could afford between $101 and $300 for that space (paid in addition to costs for 
housing), 16% could pay $100 or less, while 9% could pay more than $500 each month 
(Table 33).    
 

Table 33:  Affordable Ongoing Private Studio or Creative Work Space Costs 

        Studio Only 
        All Interested in     

        Studio Space 
Maximum Monthly Amount for          “yes” responses        “yes” responses 

Studio/Work Space (excluding utilities) # % # % 

None 0 0.0 0 0.0 

$100 or less 16 18.8 19 15.8 

$101 - $200  28 32.9 32 26.7 

$201 - $300 16 18.8 35 29.2 

$301 - $400 14 16.5 17 14.2 

$401 - $500  4 4.7 6 5.0 

$501 - $750 5 5.9 9 7.5 

More than $750 2 2.4 2 1.7 

Total 85 100.0 120 *100.1 
*Does not equal 100.0% due to rounding. 
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Figure 5:  Would you access shared creative space & 
specialized equipment through a paid membership or other 

rental arrangement in Downtown Shreveport/Shreveport 
Common? 

ACCESS SHARED CREATIVE SPACE AND SPECIALIZED EQUIPMENT 

THROUGH A PAID MEMBERSHIP OR OTHER RENTAL ARRANGEMENT 
 
One hundred eighty-one (181) of the survey respondents (54%) indicated an interest in 
accessing shared creative space and specialized equipment through a paid membership or 
other rental arrangement (Figure 5). These shared creative spaces and specialized equipment 
may include, but are not limited to makerspace, a ceramics studio, a 3D printer, and 
classrooms, but do not include shared performing arts spaces (interest in shared performing 
arts spaces is provided in the following section). 
 

• Seventy-five (75) of these respondents are only  interested in accessing shared creative 
space and specialized equipment through a paid membership or other rental 
arrangement, while 106 also expressed interest in live/work space, ongoing private 
studio or creative work space, and/or shared performing arts spaces. (For the 106 
respondents interested in access to shared creative space and specialized equipment 
and  other space, it is reasonable to assume that they may choose this access as wel l  
as  ongoing private studio or creative work space, relocation to live/work space, 
and/or shared performing arts spaces in Downtown Shreveport/Shreveport 
Common).  
 

• Forty-two (42) respondents expressed interest in accessing shared creative space and 
specialized equipment as well as shared performing arts spaces. 
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Almost all (96%) of the artists interested in accessing shared creative space and specialized 
equipment through a paid membership or other rental arrangement currently reside in the 
Shreveport-Bossier area (Table 34). (Detailed current residence data is provided in Appendix 
B).   
 

Table 34:  Shreveport-Bossier Area Residence 
 

Ever Lived in the Shreveport-Bossier Area? 
“yes” responses 
        #        % 

I currently live in the Shreveport-Bossier area 173 95.6 

Yes, but not currently 5 2.8 

No 3 1.7 

Total 181 *100.1 
    *Does not equal 100.0% due to rounding 
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The most common arts, cultural and creative industries of those interested in accessing 
shared creative space and specialized equipment are painting/drawing, digital arts, film/ 
video/television/digital/web-based entertainment production, and mixed media (Table 35). 
(Additional arts, cultural and creative industries are provided in Appendix C). 

 
Table 35:  Arts, Cultural and Creative Industries 

 

Arts, Cultural and Creative Industries* 
“yes” responses 
        #        % 

Painting/Drawing 65 35.9 

Digital arts (computer/multimedia/new media, etc.) 35 19.3 

Film/Video/Television/Digital/Web-based entertainment production 35 19.3 

Mixed media 33 18.2 

Graphic arts/design 32 17.7 

Writing/Literary arts 32 17.7 

Crafts/Fine crafts 30 16.6 

Arts education/instruction 29 16.0 

Fiber/Textile arts/Fashion/Costume design 26 14.4 

Photography 24 13.3 

Art gallery/Exhibition space/Curatorial 23 12.7 

Fire arts (ceramics, glass, metalworking/metalsmithing) 22 12.2 

Woodworking 18 9.9 

Book arts/Illustration 17 9.4 

Jewelry design/fabrication 17 9.4 

Music (vocal/instrumental/recording/composition) 16 8.8 

Sculpture 14 7.7 

Theater arts (acting, directing, production, etc.) 14 7.7 

Arts administration/Arts advocacy 12 6.6 

Murals/Street art 11 6.1 

Printmaking 11 6.1 

Performance art 10 5.5 

Healing arts/Art therapies 9 5.0 
    *Respondents may have selected multiple industries; table includes options selected by at least 5% of artists interested in accessing   
     shared creative space and specialized equipment   
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The interested artists were asked to identify up to four types of shared spaces or specialized 
equipment that would be most important to them to access through a paid membership or 
other rental arrangement (Table 36). The most preferred types of space and equipment are a 
gallery for sale of work produced in the space, a general purpose fine arts studio, a ceramics 
and/or clay studio/kiln, digital fabrication tools, and computers with design software. 
(Additional preferred shared spaces and specialized equipment identified by the interested 
artists are provided in Appendix C). 
 
 

Table 36:  Preferred Shared Spaces and Specialized Equipment 
 

Shared Spaces and Specialized Equipment* 
“yes” responses 

# % 

Gallery for sale of work produced in space 61 33.7 

General purpose fine arts studio 55 30.4 

Ceramics and/or Clay studio/Kiln 54 29.8 

Digital fabrication tools (e.g. 3D printers/laser cutters, etc.) 53 29.3 
Computers with design software (CAD, Photoshop, InDesign, Final Cut 
Pro, etc.) 49 27.1 

Printmaking equipment 45 24.9 

Woodworking shop and equipment (e.g. routers, sanders, etc.) 45 24.9 

Classroom/Teaching space 44 24.3 

Co-working space (shared office for freelancers, start-ups, etc.) 38 21.0 

Metalworking/Metalsmithing studio 28 15.5 

Outdoor work area 26 14.4 

Textile space (loom, spinning wheel, sewing machines, etc.)  25 13.8 

Networking/Meeting/Lounge space 24 13.3 

Paint room (sprayers/ventilation) 22 12.2 

Fine metals/Jewelry making studio 16 8.8 

Electronics/Circuitry tools and work stations 13 7.2 

Dark room 11 6.1 

Glass hot shop 11 6.1 
    *Respondents may have selected multiple types of space/equipment; table includes options selected by at least 5% of artists  
     interested in accessing shared creative space and specialized equipment   
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The majority (78%) of these respondents would consider accessing shared spaces or 
specialized equipment on a monthly unlimited pass (Table 37). Forty-six percent (46%) 
would purchase a day-use pass, and 21% would rent on an hourly basis.   
 
 

Table 37:  Preferred Membership Arrangements 
 

Types of Membership Arrangements* 
“yes” responses 

    #      % 

Monthly unlimited access 141 77.9 

Day-use pass 84 46.4 

Hourly rental 38 21.0 

        *Respondents may have selected more than one type of membership arrangement 

 
Forty-eight percent (48%) of those interested in monthly unlimited access could afford $51 - 
$100, while 21% could afford $50 or less per month (Table 38) 

Table 38: Affordable Maximum Monthly Rate (141) 

 
Monthly Rate (excluding supplies/materials) 

   “yes” responses 

            #         % 

$1 - $50 29 20.6 

$51 - $75 35 24.8 

$76 - $100 32 22.7 

$101 - $150 14 9.9 

$151 - $200 21 14.9 

$201 - $250 6 4.3 

$251 - $300 4 2.8 

More than $300 0 0.0 

Total 141 100.0 

           

Sixty-one percent (61%) of those who would consider accessing shared spaces and 
specialized equipment on a daily basis could afford $11 - $30 per day (Table 39). 

Table 39: Affordable Maximum Daily Rate (84) 

 
Daily Rate (excluding supplies/materials) 

   “yes” responses 
            #         % 

$1.00 - $10.00 11 13.1 

$11.00 - $20.00 34 40.5 

$21.00 - $30.00 17 20.2 

$31.00 - $40.00 10 11.9 

$41.00 - $50.00 8 9.5 

More than $50.00 4 4.8 

Total 84 100.0 
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For those who would consider renting by the hour, 63% would pay an hourly rate of $6 - 
$15 to access shared creative space and specialized equipment (Table 40). 

Table 40: Affordable Maximum Hourly Rate (38) 

 
Hourly Rate (excluding supplies/materials) 

   “yes” responses 
            #         % 

$1.00 - $5.00 7 18.4 

$6.00 - $10.00 15 39.5 

$11.00 - $15.00 9 23.7 

$16.00 - $20.00 2 5.3 

$21.00 - $25.00 3 7.9 

$26.00 - $30.00 0 0.0 

More than $30.00 2 5.3 

Total 38 *100.1 
             *Does not equal 100.0% due to rounding 
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Figure 6: Would you access shared performing arts spaces through a 
paid membership or other rental arrangement in Downtown 

Shreveport/Shreveport Common?   

ACCESS SHARED PERFORMING ARTS SPACES THROUGH A PAID MEMBERSHIP 

OR OTHER RENTAL ARRANGEMENT 

 
 
Sixty-three (63) of the survey respondents (19%) indicated an interest in accessing shared 
performing arts spaces through a paid membership or other rental arrangement (Figure 6).  
 

• Fourteen (14) of these artists are only  interested in accessing this type of space, while 
49 also expressed interest in live/work space, ongoing private studio or creative work 
space, and/or access to shared creative space or specialized equipment. (For the 49 
artists interested in accessing performing arts spaces and  other space, it is reasonable 
to assume that they may choose this access as wel l  as  ongoing private studio or 
creative work space, relocation to live/work space, and/or access to shared creative 
space in Downtown Shreveport/ Shreveport Common). 
 

• Forty-two (42) respondents expressed interest in accessing shared performing arts 
spaces as well as shared creative space and specialized equipment. 
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The large majority (91%) of the artists interested in accessing shared performing arts spaces 
currently reside in the Shreveport-Bossier area (Table 41). (Detailed current residence data is 
provided in Appendix B).   
 

Table 41:  Shreveport-Bossier Area Residence 
 

Ever Lived in the Shreveport-Bossier Area? 
“yes” responses 
        #        % 

I currently live in the Shreveport-Bossier area 57 90.5 

Yes, but not currently 2 3.2 

No 4 6.3 

Total 63 100.0 

 
 
The most common arts, cultural and creative industries of those interested in accessing 
shared performing arts spaces are theater arts, music, film/video/television/digital/web-
based entertainment production, and performance art (Table 42). (Additional arts, cultural 
and creative industries are provided in Appendix C). 

 
Table 42:  Arts, Cultural and Creative Industries 

 

Arts, Cultural and Creative Industries* 
“yes” responses 

# % 

Theater arts (acting, directing, production, etc.) 18 28.6 

Music (vocal/instrumental/recording/composition) 16 25.4 

Film/Video/Television/Digital/Web-based entertainment production 15 23.8 

Performance art 14 22.2 

Arts education/instruction 13 20.6 

Writing/Literary arts 13 20.6 

Digital arts (computer/multimedia/new media, etc.) 12 19.0 

Graphic arts/design 11 17.5 

Photography 11 17.5 

Book arts/Illustration 8 12.7 

Art gallery/Exhibition space/Curatorial 7 11.1 

Arts administration/Arts advocacy 7 11.1 

Painting/Drawing 7 11.1 

Mixed media 6 9.5 

Dance/Choreography 5 7.9 

Art/Music therapy 4 6.3 

Fiber/Textile arts/Fashion/Costume design 4 6.3 

Healing arts/Art therapies 4 6.3 
   *Respondents may have selected multiple industries; table includes options selected by at least 5% of artists interested in accessing  
    shared performing arts spaces   
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The interested artists were asked to identify up to three types of performing arts spaces or 
specialized equipment that would be most important to them to access through a 
membership or other rental arrangement (Table 43). The most preferred types of space and 
equipment were rehearsal space, a sound booth, a film screening room, and theater/ 
performance space (formal seating/permanent stage (Additional preferred performing arts 
spaces and specialized equipment identified by the interested artists are provided in 
Appendix C). 
 
 

Table 43:  Preferred Shared Performing Arts Spaces and Specialized Equipment 
 

Shared Spaces and Specialized Equipment* 
“yes” responses 

# % 

Rehearsal space (theater, performance art, etc.) 23 36.5 

Sound booth (voice over recording) 21 33.3 

Film screening room 20 31.7 

Theater/Performance space (formal seating/permanent stage) 19 30.2 

Music recording studio 17 27.0 

Theater/Performance space (black box/flexible) 17 27.0 

Dance studio/rehearsal space 16 25.4 

Scene/Prop/Costume shop 14 22.2 

Sound proof practice room 12 19.0 
    *Respondents may have selected multiple types of space/equipment; table includes options selected by at least 5% of artists  

     interested in accessing shared performing arts spaces   
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INTEREST IN ADDITIONAL CONTACT OR PARTICIPATION 

 
 
At the end of the survey, respondents were asked if they were interested in being contacted 
about living and working spaces in Downtown Shreveport/Shreveport Common, or 
receiving information from local arts organizations. The survey respondents could sign up 
for additional contact regardless of their interest in relocation to or rental of space in 
Shreveport.  
 
Of the survey respondents (336): 
 

• 211 (63%) indicated they would like to receive information about future living and 
working space opportunities for the creative community in Downtown 
Shreveport/Shreveport Common. 

 

• 219 (65%) would like to receive information about makerspace/shared space 
opportunities in Downtown Shreveport/Shreveport Common. 

 

• 146 (44%) indicated they would like to be added to the Northwest Louisiana Artist’s 
Directory. 

 

• 176 (52%) indicated they would like to be added to the Shreveport Regional Arts 
Council email list.  
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Appendix A:  Survey Methodology 

 

Artspace Projects, Inc. and Swan Research and Consulting, in collaboration with the Shreveport 
Regional Arts Council, designed the survey used in this study. The survey addressed four areas of 
interest including 1) current living and creative working information, 2) preferences for living and 
creative work space, 3) demographic information, and 4) the respondent’s personal interest in an 
affordable artists’ live/work community,  ongoing private studio or creative work space, and 
access to shared studio/creative work spaces, specialized equipment, or performing arts spaces 
through a paid membership or other rental arrangement in Downtown Shreveport/Shreveport 
Common. 
 

Funding for the study was provided by the Educational Foundation of America, JP Morgan 
Chase, and Shreveport Common, Inc. 
 

The Shreveport Regional Arts Council, in coordination with Shreveport Common organized a 
wide-ranging dissemination effort that included the following: 

• Assistance from many organizations, including the Heliopolis online and print 
“magazines”, the Group of Interested Millennials, the Northwest Louisiana Roster 
Artists, The Downtown Shreveport Development Authority, the Shreveport Common 
Board, and Shreveport Common Neighbors.   

• Email blasts were sent, posters were displayed at several arts events, including the Big 
SCENE, and ArtBreak, and flyers and cards were passed out. 

• Media coverage included 178 emails to local and regional media outlet representatives, a 
video interview on the local NBC affiliate regarding the importance of participating in the 
study, and a 30-minute radio interview on Talk of the Town. 

• Social media efforts were broad ranging, and included Instagram, Twitter, and Facebook 
posts on several different individual and group pages. Special efforts were made to use 
social media to connect with a diverse set of respondents. 

• Dedicated staff attended formal and informal arts events and assisted with raising 
awareness of the study, disseminating information, and encouraging professionals and 
organizations to participate.   

• On-site survey promotion and computer kiosk for survey completion occurred at the 
March Kickoff/Roster Artist Meeting, Big Scene Festival, the Artbreak festival, and the 
Moonbot Exhibition Opening.  

 

The survey was available for 10 weeks via the Internet, utilizing the Survey Gizmo survey 
application. Three hundred thirty-six (336) individuals completed the Survey of Artists’ and 
Creative Individuals’ Space Needs and Preferences. The level of response obtained in the survey 
is consistent with similar studies of this kind involving narrow content and longer length. 
 

The survey respondents are a sample of convenience. While believed to be grossly representative 
of the target population (artists and other creatively involved individuals living and working in 
Shreveport and the surrounding region), generalization of the findings to this broader population 
cannot be conducted. Because of the non-random nature of the sample, the data reported include 
only descriptive statistics. Substantial differences in numbers and percentages are deemed 
meaningful, as are patterns in the data.  As with any measurement tool, some error is inherent; 
small group differences or percentages should be interpreted carefully. 
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Appendix B: Current Residence - Interested Artists 

 
Interested Artists Currently Residing in the Shreveport – Bossier area 

 

City Zip Code 
Live/Work Space 

Ongoing Private 
Studio Rental 

# % # % 

Shreveport 71104 21 24.7 28 23.3 

Shreveport 71105 13 15.3 17 14.2 

Shreveport 71106 11 12.9 11 9.2 

Shreveport 71115 7 8.2 9 7.5 

Bossier City 71112 5 5.9 5 4.2 

Shreveport 71101 5 5.9 6 5.0 

Shreveport 71107 4 4.7 3 2.5 

Shreveport 71119 3 3.5 4 3.3 

Bossier City 71111 2 2.4 7 5.8 

Shreveport 71109 2 2.4 2 1.7 

Shreveport 71103 1 1.2 0 0.0 

Shreveport 71108 1 1.2 1 0.8 

Shreveport 71118 1 1.2 6 5.0 

Shreveport 71129 0 0.0 2 1.7 

Bossier City 71113 0 0.0 1 0.8 

Total  76 89.5 102 85.0 
 
 

Interested Artists Currently Residing in Other Louisiana Cities 
 

City 
Live/Work Space 

Ongoing Private 
Studio Rental 

# % # % 

Haughton 2 2.4 2 1.7 

Grambling 1 1.2 1 0.8 

Jones 1 1.2 0 0.0 

Keatchie 1 1.2 0 0.0 

Minden 1 1.2 0 0.0 

Monroe 1 1.2 0 0.0 

Ruston 1 1.2 1 0.8 

Benton 0 0.0 2 1.7 

Keithville 0 0.0 2 1.7 

Mooringsport 0 0.0 2 1.7 

Natchitoches 0 0.0 2 1.7 
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City 
Live/Work Space 

Ongoing Private 
Studio Rental 

# % # % 

Barksdale AFB 0 0.0 1 0.8 

Bethany 0 0.0 1 0.8 

Elm Grove 0 0.0 1 0.8 

Total 8 9.6 15 12.5 
 
 

 

 

 

 
Interested Artists Currently Residing in Other States 

 

 

   

 

State 
Live/Work Space 

Ongoing Private 
Studio Rental 

# % # % 

New York 1 1.2 1 0.8 

Texas 0 0.0 2 1.7 

Total 1 1.2 3 2.5 
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Survey Respondents Interested in Relocation to Live/Work Space: 
Distribution of Current Residence by Zip Code 
   

         Size of circle indicates relative frequency of responses by zip code 
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Appendix C:  Survey Data – Additional Responses of  
Interested Artists 
 
  
This appendix contains responses of artists and creative individuals interested in relocating 
to live/work space, renting or owning private studio or creative work space on an ongoing 
basis, accessing shared creative space and specialized equipment on an occasional basis, and/ 
or accessing shared performing arts spaces occasionally in Downtown Shreveport/ 
Shreveport Common. These responses were not included in the main report because either 
the response rate was low, or the response was entered as free text. These additional 
responses are provided in the following tables.  
 
 

Artis t s  Interes t ed in  Relocat ing to  Live/Work Space  (85) :  

 

 

Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to four that most apply) 
 
Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 

 

 
Responses 

# % 

Dance/Choreography* 4 4.7 

Performance art* 4 4.7 

Woodworking* 4 4.7 

Architecture/Landscape architecture* 3 3.5 

Book arts/Illustration* 3 3.5 

Fiber/Textile arts/Fashion/Costume design* 3 3.5 

Healing arts/Art therapies* 3 3.5 

Installation art* 3 3.5 

Interior design* 3 3.5 

Printmaking* 3 3.5 

Art/Music therapy* 2 2.4 

Culinary arts 2 2.4 

Cocktails and gourmet food 1 1.2 

Encaustic (Beeswax & Resin) 1 1.2 

History 1 1.2 

Manicure nail arts 1 1.2 

Podcasting, Sequential Art & Comic Books 1 1.2 
 *Art, cultural or creative industry was provided as an option in the survey. 
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Survey Question:  Of the following shared amenities and design features that may be 
available for residents in the building where you would relocate to live/work space, please 
choose up to five that would be most important to you* 
 

Additional Shared Amenities and Design Features 
 Identified by the Interested Artists as Most Important 

 

 
Responses 

# % 

Sprung floors* 3 3.5 

Floor drains* 1 1.2 

Ability to shut out noise distraction 1 1.2 

Community commissary kitchen for food trucks 1 1.2 

Event Room/Space 1 1.2 

I can't believe I have to pick. It should have all of these. 1 1.2 

Large Kitchen 1 1.2 

Parking for car 1 1.2 

Security 1 1.2 

Space for sculpting, mold making, etc. 1 1.2 

Ventilation System for Encaustic 1 1.2 
 *Amenity/Design feature was provided as an option in the survey. 

 
 

Survey Question:  Of the following policies that may be adopted where you would relocate 
to live/work space, please choose up to three that would be most important to you. 
 

Additional Policies Identified by the Interested Artists as Important 
 

 
Responses 

# % 

No children areas would be great 1 1.2 

Sound proof Event Room 1 1.2 

Sound Proofing 1 1.2 
 
 

 Survey Question:  Of the following, please choose up to four that would be most 
important for your art or creative work in your live/work space. 
 

Additional Features Identified by the Interested Artists as Important 
 

 
Responses 

# % 

Loading dock* 4 4.7 

Electric car charging station* 1 1.2 

Abundant lighting in general, doesn't have to be natural 1 1.2 

Handicap 1 1.2 

Projector and Theatre 1 1.2 
 *Feature was provided as an option in the survey.  
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Art i s t s  Interes t ed in  Rent ing or  Owning Ongoing Private  Studio  
or  Creat ive  Work Space  (120) :  
 
Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to four that most apply) 
   
 

Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 

 
Responses 

# % 

Architecture/Landscape architecture* 5 4.2 

Art/Music therapy* 5 4.2 

Dance/Choreography* 5 4.2 

Healing arts/Art therapies* 4 3.3 

Arts administration/Arts advocacy* 3 2.5 

Installation art* 3 2.5 

Culinary arts 2 1.7 

Leatherwork 2 1.7 

Antique furniture restoration 1 0.8 

Archival, digital preservation, documentation & cataloging 1 0.8 

Manicure nail arts 1 0.8 

Neon/Electronic Art 1 0.8 

Podcasting, Sequential Art & Comic Books 1 0.8 

Screen Printing on Thread and Paper 1 0.8 

Teaching healthy living habits 1 0.8 

Workshops 1 0.8 
 *Art, cultural or creative industry was provided as an option in the survey. 
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Survey Question:  Of the following shared amenities and design features that may be 
available in the building where you have private studio/creative work space, please choose 
up to four that would be most important to you. 
 

Additional Shared Amenities and Design Features 
 Identified by the Interested Artists as Most Important 

 

 
Responses 

# % 

Electric car charging station* 2 1.7 

Again, all of the above. Seriously. Having less than all of this would be 

unfortunate. 
1 0.8 

Co-op, volunteers to run the selling space 1 0.8 

Electrical wiring for Welding 1 0.8 

I don't need much of a special room, so much as a minimalistic one; 

woodworking tends to kick up a lot of dust, and it's easiest to clean when there's 

hard floors and little to nothing on the walls except tools and benches, for 

example.  

1 0.8 

Maker space with shared equipment 1 0.8 

Makerspace 1 0.8 

Off street covered parking 1 0.8 

Private-secure-personal space critically important 1 0.8 

Shared tools and education 1 0.8 

Small area to install portable spray booth 1 0.8 

Sound studio, or editing lab for movie post production 1 0.8 
*Amenity/Design feature was provided as an option in the survey. 
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Survey Question:  Of the following, please choose up to four that would be most 
important for your studio or creative work space. 
 
Additional Features Identified by the Interested Artists as Important for Studio Space 
 

 
Responses 

# % 

Sprung floors* 2 1.7 

Ability to blackout a space 1 0.8 

Communal space 1 0.8 

Natural gas 1 0.8 

Security 1 0.8 

Sink 1 0.8 

Sinks in studio for ceramics/up to fire code 1 0.8 

Storage 1 0.8 

Storage or shelving 1 0.8 

Temperature control--heat & ac 1 0.8 

Woodworking machinery 1 0.8 

 *Feature was provided as an option in the survey. 
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Art i s t s  Interes t ed in  Access ing Shared Creat ive  Space  and 
Spec ia l ized Equipment through a Paid Membership or  Other  
Renta l  Arrangement  (181) :  
 
 

Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to four that most apply) 
 
 

Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 

 
Responses 

# % 

Dance/Choreography* 6 3.3 

Architecture/Landscape architecture* 5 2.8 

Installation art* 5 2.8 

Interior design* 4 2.2 

Art/Music therapy* 3 1.7 

3d printing 2 1.1 

Culinary arts 2 1.1 

Lapidary 1 0.6 

Leatherwork 1 0.6 

Miniature making 1 0.6 

Papercrafting 1 0.6 

Podcasting, Sequential Art & Comic Books 1 0.6 

Pornography 1 0.6 

Repurposing/upcycling 1 0.6 

Teaching healthy living habits 1 0.6 
*Art, cultural or creative industry was provided as an option in the survey 
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Survey Question:  Of the following, please choose up to four shared spaces or specialized 
equipment that would be most important to you and accessed through a membership or 
other rental arrangement in Downtown Shreveport/Shreveport Common. 
 

Additional Shared Spaces and Specialized Equipment of Greatest Interest  
 

 
Responses 

# % 

Large scale bronze or steel foundry* 7 3.9 

A chemical room for mixing clay and glazes 1 0.6 

A film studio space 1 0.6 

Basic Screen printing equipment 1 0.6 

Dance studio 1 0.6 

Film studio or set space 1 0.6 

Kitchen 1 0.6 

Large Scale PA system 1 0.6 

Music studio 1 0.6 

Outdoor inspirational area 1 0.6 

Photo Studio 1 0.6 

Printers with reproduction quality prints (Archival) 1 0.6 

Rehearsal space 1 0.6 

Rehearsal space for performing arts 1 0.6 

Silkscreen 1 0.6 

Sound Stage 1 0.6 

Sound studio 1 0.6 

Stage w/ PA system 1 0.6 

Videography studio equipment 1 0.6 
*Space/Equipment was provided as an option in the survey. 
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Artis t s  Interes t ed in  Access ing Shared Per forming Arts  Spaces  
through a Paid Membership or  Other  Renta l  Arrangement  (63) :  

 
 

Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to four that most apply) 
   
 

Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 

 
Responses 

# % 

Fire arts (ceramics, glass, metalworking/metalsmithing)* 3 4.8 

Sculpture* 3 4.8 

Woodworking* 3 4.8 

Jewelry design/fabrication* 2 3.2 

Murals/Street art* 2 3.2 

3d printing 1 1.6 

Aerial Arts 1 1.6 

Architecture/Landscape architecture* 1 1.6 

Crafts/Fine crafts* 1 1.6 

Installation art* 1 1.6 

Interior design* 1 1.6 

Podcasting, Sequential Art & Comic Books 1 1.6 

Pornography 1 1.6 

Printmaking* 1 1.6 
 *Art, cultural or creative industry was provided as an option in the survey 
 
 

Survey Question:  Of the following, please choose up to three performing arts spaces or 
specialized equipment that would be most important to you to access through a membership 
or other rental arrangement in Downtown Shreveport/Shreveport Common. 
 

Additional Shared Performing Arts Spaces and Specialized Equipment 
 of Greatest Interest  

 

 
Responses 

# % 

Piano* 3 4.8 

Film editing privileges! 1 1.6 

Film production studio 1 1.6 

High ceilings 1 1.6 

Rated ceiling beams for aerial rigging 1 1.6 
 *Space was provided as an option in the survey. 


